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ABSTRAK

ENDANG KRISTINA B 210110043, “PENGARUH KUALITAS
PELAYANAN DAN PROMOSI TERHADAP KEPUTUSAN
MAHASISWA DALAM MEMILIH UNIVERSITAS KATOLIK
SANTO THOMAS MEDAN (FAKULTAS EKONOMI DAN
BISNIS)”

Pembimbing: Esli Silalahi, S.E., M.Si

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh kualitas
pelayanan dan promosi terhadap keputusan mahasiswa dalam memilih Universitas
Katolik Santo Thomas Medan (studi kasus pada mahasiswa Fakultas Ekonomi dan
Bisnis). Teknik pengumpulan data dilakukan melalui kuesioner, wawancara, dan
dokumentasi. Populasi dalam penelitian ini adalah seluruh mahasiswa Fakultas
Ekonomi dan Bisnis angkatan 2022 sampai 2024, dengan jumlah sampel sebanyak
91 orang yang diambil menggunakan teknik stratified random sampling. Teknik
analisis yang digunakan dalam penelitian ini meliputi uji validitas, uji reliabilitas,
analisis regresi linear berganda, dan uji hipotesis. Pengolahan data dilakukan
dengan bantuan SPSS versi 25. Hasil penelitian menunjukkan bahwa persamaan
regresi berganda adalah 'Y = 3.297 + 0.600X; + 0.560X,. Berdasarkan uji t,
kualitas pelayanan berpengaruh - positif. dan signifikan terhadap keputusan
memilih, dengan nilai thigng (5.418) > taper (1.662) dan nilai signifikansi 0.000 <
0.05. Promosi juga berpengaruh positif dan signifikan terhadap keputusan
memilih, dengan nilai thiwng (3.871) > tiner (1.662) dan signifikansi 0.000 < 0.05.
Hasil uji F menunjukkan bahwa kualitas pelayanan dan promosi secara simultan
berpengaruh signifikan terhadap keputusan memilih dengan nilai Fpiwng (177.381)
> Fiapel (3.10) dan nilai signifikansi 0.000 < 0.05. Nilai koefisien determinasi (R?)
sebesar 0.801 menunjukkan bahwa 80,1% keputusan mahasiswa dapat dijelaskan
oleh kualitas pelayanan dan promosi, sedangkan 19,9% sisanya dijelaskan oleh
faktor-faktor lain seperti biaya, lokasi, dan citra universitas. yang tidak diteliti
dalam penelitian ini.

Kata Kunci: Kualitas Pelayanan, Promosi, Keputusan Memilih



ABSTRACT

ENDANG KRISTINA B 210110043, “THE INFLUENCE OF
SERVICE QUALITY AND PROMOTION ON STUDENTS’
DECISION TO CHOOSE UNIVERSITAS KATOLIK SANTO
THOMAS MEDAN (FACULTY OF ECONOMICS AND
BUSINESS)”

Supervisor: Esli Silalahi, S.E., M.Si

This study aims to examine and analyze the influence of service quality and
promotion on students’ decision to choose Universitas Katolik Santo Thomas
Medan (a case study on students of the Faculty of Economics and Business). Data
collection was conducted through questionnaires, interviews, and documentation.
The population in this study consisted of all students of the Faculty of Economics
and Business from the 2022 to 2024 cohorts, with a sample size of 91 respondents
selected using stratified random sampling. The analysis techniques used in this
study included validity tests, reliability tests, multiple linear regression analysis,
and hypothesis testing. Data processing was carried out with the assistance of
SPSS version 25. The results showed that the multiple regression equation is
Y =3.297 + 0.600X; + 0.560X,. Based on the t-test, service quality has a positive
and significant effect on the decision to choose, with a calculated t-value (5.418)
greater than the critical t-value (1.662) and a significance value of 0.000 < 0.05.
Promotion also has a positive and significant effect on the decision to choose,
with a calculated t-value (3.871) greater than the critical t-value (1.662) and a
significance value of 0.000 < 0.05. The F-test results indicate that service quality
and promotion simultaneously have a significant effect on the decision to choose,
with a calculated F-value (177.381) greater than the critical F-value (3.10) and
a significance value of 0.000 < 0.05. The coefficient of determination (R?) of
0.801 shows that 80.1% of the students' decision can be explained by service
quality and promotion, while the remaining 19.9% is explained by other factors
such as cost, location, and university image, which were not examined in this
study.

Keywords: Service Quality, Promotion, Decision Making
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