
 

 

 

 

Universitas Katolik Santo Thomas 

Repositori Unika Santo Thomas​ ​ ​ http://eprints.ust.ac.id 

Fakultas Ekonomi dan Bisnis (FEB)​ ​ ​ Undergraduate Papers​
Program Studi Manajemen 
 

 

Tarigan,Siska Perbinanta 

2025 
 

Pengaruh Bauran Pemasaran Jasa 
Terhadap Keputusan Menginap Pada 
Hotel Samosir Cottages Resort 
Tuktuk 

 
http://eprints.ust.ac.id/id/eprint/861 

Downloaded from Repositori Institusi UST, Universitas Katolik Santo Thomas 



i 

 



ii 

 



iii 

 

  



iv 

 

 

 

ABSTRAK 

 

SISKA PERBINANTA TARIGAN, 210110149. 2025. “PENGARUH 

BAURAN PEMASARAN JASA TERHADAP KEPUTUSAN MENGINAP 

PADA HOTEL SAMOSIR COTTAGES RESORT TUKTUK”. 

 

Pembimbingan : Dr. Miska Irani Br Tarigan, S.Sos,MM 

 

 Penelitian ini bertujuan untuk mengetahui dan menjelaskan pengaruh bauran 

pemasaran jasa terhadap keputusan menginap pada Hotel Samosir Cottages Resort 

Tuktuk. Pengumpulan data ini melalui kuesioner dan teknik dokumentasi. Metode 

penelitian yang digunakan yaitu kuantitatif dengan responden sebanyak 155 

responden yang diambil dengan menggunakan sampling purpossive. Analisis data 

pada penelitian ini menggunakan bantuan SPSS versi 25. 

 Hasil penelitian ini menunjukkan bahwa terdapat hubungan antara variabel 

independen yaitu produk, harga, tempat, promosi, orang, proses dan bukti fisik 

terhadap variabel dependent yaitu keputusan menginap. Dari hasil pengujian F 

simultan ditunjukkan pada nilai F hitung sebesar (47.509) > F tabel (2,07) dengan 

tingkat signifikansi sebesar 0,000 < (0,05) dapat disimpulkan bahwa secara 

simultan variabel produk, harga, tempat, promosi, orang, proses dan bukti fisik 

berpengaruh signifikan terhadap keputusan menginap. Dari hasil pengujian parsial 

(uji t) diperoleh nilai produk t hitung (2.118) > t tabel (1,655), harga t hitung 

(2.013) > t tabel (1,655), tempat (2.551) > t tabel (1,655), promosi t hitung (2.346) 

> t tabel (1,655), orang (2.106) > t tabel (1,655), proses (2.145) > t tabel (1,655) 

dan bukti fisik (2.529) > t tabel (1,655).  Artinya produk, harga, tempat, promosi, 

orang, proses dan bukti fisik berpengaruh positif dan signifikan terhadap 

keputusan menginap pada Hotel Samosir Cottages Resort Tuktuk.  

Dari hasil pembahasan regresi linear berganda KM = 0,945 + 0,187(Pk) + 

0,103(H) + 0,204(T) + 0,170(Pi) + 0,167(O) + 0,254(Ps) + 0,267(BF) + ei. Dapat 

disimpulkan bahwa produk, harga, tempat, promosi, orang, proses berpengaruh 

positif dan signifikan terhadap keputusan menginap pada Hotel Samosir Cottages 

Resort Tuktuk. Koefisien determinasi (R Square) sebesar 0.693. Artinya keputusan 

menginap dapat dijelaskan oleh produk, harga, tempat, promosi, orang, proses dan 

bukti fisik sebanyak 69,3% sedangkan 30,7% lagi dapat dijelaskan faktor lain yang 

tidak dijelaskan dalam penelitian ini.  

 

Kata kunci : Produk, Harga, Tempat, Promosi, Orang, Proses, Bukti Fisik 
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ABSTRACT 

 
SISKA PERBINANTA TARIGAN, 210110149. 2025. "THE INFLUENCE OF 

SERVICES MARKETING MIX ON DECISIONS TO STAY AT SAMOSIR 

COTTAGES RESORT TUKTUK HOTEL". 

 

Supervisor: Dr. Miska Irani Br Tarigan, S.Sos,MM 

 

 This research aims to determine and explain the influence of the service 

marketing mix on the decision to stay at the Samosir Cottages Resort Tuktuk 

Hotel. This data was collected through questionnaires and documentation 

techniques. The research method used was quantitative with 155 respondents 

taken using purposive sampling. Data analysis in this research used SPSS version 

25. 

 The results of this research show that there is a relationship between the 

independent variables, namely product, price, place, promotion, people, process 

and physical evidence, to the dependent variable, namely the decision to stay 

overnight. From the results of the simultaneous F test shown in the calculated F 

value of (47,509) > F table (2.07) with a significance level of 0.000 < (0.05), it 

can be concluded that simultaneously the variables product, price, place, 

promotion, people, process and physical evidence have a significant effect on 

employee performance. From the results of the partial test (t test) it was obtained 

that the product value was t calculated (2.118) > t table (1.655), price t 

calculated (2.013) > t table (1.655), place (2.551) > t table (1.655), promotion t 

calculated (2.346) > t table (1.655), people (2.106) > t table (1.655), process 

(2.145) > t table (1.655) and physical evidence (2.529) > t table (1.655).  This 

means that product, price, place, promotion, people, process and physical 

evidence have a positive and significant influence on the decision to stay at the 

Samosir Cottages Resort Tuktuk.   

 From the results of the discussion of multiple linear regression KM = 

0,945 + 0,187(Pk) + 0,103(H) + 0,204(T) + 0,170(Pi) + 0,167(O) + 0,254(Ps) + 

0,267(BF) + ei. It can be concluded that product, price, place, promotion, people, 

process have a positive and significant influence on the decision to stay at the 

Samosir Cottages Resort Tuktuk Hotel. The coefficient of determination (R 

Square) is 0.693. This means that the decision to stay overnight can be explained 

by product, price, place, promotion, people, process and physical evidence as 

much as 69.3%, while another 30.7% can be explained by other factors not 

explained in this research.  

 

Keywords: Product, Price, Place, Promotion, People, Process, Physical Evidence 
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