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ABSTRAK 

 

TIWI SASTRA TAMPUBOLON, 210110012, 2025. “PENGARUH LAYANAN 

RESPONSIVITAS, DESAIN INTERIOR DAN MEDIA PEMASARAN TERHADAP 

KEPUASAN TAMU PADA PURNAMA BALIGE HOTEL DAN RESTO DI KOTA 

BALIGE” 

 

Pembimbing : Dr. Kornel Munthe 

 

       Penelitian ini bertujuan untuk mengetahui dan menjelaskan Pengaruh 

Layanan Responsivitas, Desain Interior dan  Media Pemasaran terhadap Kepuasan 
Tamu pada Purnama Balige Hotel dan Resto di Kota balige. Pengumpulan data 

dilakukan melalui wawancara, kuesioner dan studi dokumentasi. Metode 

penelitian yang digunakan yaitu kuantitatif, populasi tidak terbatas dengan 

menggunakan teknik lemeshow maka diperoleh sampel sebanyak 96 responden 

dan ditentukan dengan metode accidental sampling.  Teknik Analisa yang 

digunakan dalam penelitian ini adalah analisis regresi linear berganda dan terlebih 

dahulu dilakukan uji validitas dan reliabiitas, uji asumsi klasik dan hipotesis.   

       Hasil penelitian diperoleh persamaan regresi linear berganda yakni KT = 

2,579 + 0,182LR + 0,298DI + 0,378MP + € artinya dalam uji t menunjukkan 

bahwa Layanan Responsivitas berpengaruh secara positif dan signifikan terhadap 

Kepuasan Tamu. Desain Interior berpengaruh secara positif dan signifikan 

terhadap Kepuasan Tamu. Dan Media Pemasaran berpengaruh secara positif dan 

signifikan terhadap Kepuasan Tamu. Uji F menunjukkan bahwa Layanan 

Responsivitas, Desain Interior dan Media Pemasaran berpengaruh secara simultan 

berpengaruh signifikan terhadap Kepuasan Tamu pada Purnama Balige di Kota 

Balige.  

Nilai dari koefisien determinasi (R Square) sebesar 0,870. Artinya variasii 

Kepuasan Tamu dapat dijelaskan oleh varian Layanan Responsivitas Desain 

Interior dan Media Pemasaran sebesar 75,7% sedangkan sisanya 24,3% 

dipengaruhi oleh variabel lain seperti harga, citra merek, dan faktor lainnya yang 

tidak diteliti dalam penelitian ini. 

 

 

Kata kunci : Layanan Responsivitas, Desain Interior, Media Pemasaran, 

Kepuasan Tamu 
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ABSTRAC 

 

TIWI SASTRA TAMPUBOLON, 210110012, 2025. “THE INFLUENCE OF 

RESPONSIVENESS SERVICES, INTERIOR DESIGN, AND MARKETING 

MEDIA ON GUEST SATISFACTION AT PURNAMA BALIGE HOTEL AND 

RESTO IN BALIGE CITY” 

 

Supervisor: Dr. Kornel Munthe 

 

This study aims to determine and explain the influence of responsive 

service, interior design, and marketing media on guest satisfaction at the 

Purnama Balige Hotel and Restaurant in Balige City. Data collection was 

conducted through interviews, questionnaires, and documentation studies. The 

research method used was quantitative, with an unlimited population and the 

Lemeshow technique, resulting in a sample of 96 respondents determined by 

accidental sampling. The analysis technique used in this study was multiple linear 

regression analysis. Validity and reliability tests, classical assumption tests, and 

hypothesis testing were first conducted. 

The results obtained a multiple linear regression equation: KT = 2.579 + 

0.182LR + 0.298DI + 0.378MP + €. This means that the t-test indicates that 

responsive service has a positive and significant effect on guest satisfaction. 

Interior design has a positive and significant effect on guest satisfaction. 

Marketing media has a positive and significant effect on guest satisfaction. The F-

test shows that responsive service, interior design, and marketing media 

simultaneously have a significant effect on guest satisfaction at Purnama Balige 

in Balige City. 

The coefficient of determination (R-square) is 0.870. This means that 75.7% 

of the variation in guest satisfaction can be explained by the variance in 

responsive service, interior design, and marketing media, while the remaining 

24.3% is influenced by other variables such as price, brand image, and other 

factors not examined in this study. 

 

Keywords: responsiveness services, interior design, marketing media, guest  

      satisfaction 
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