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ABSTRAK 

 

FERDYANTO P PANE, 210120039, 2026, “PENGARUH PAJAK, 

TUNNELING INCENTIVE, MEKANISME BONUS, DAN 

PERTUMBUHAN ASET TERHADAP TRANSFER PRICING PADA 

PERUSAHAAN MANUFAKTUR YANG TERDAFTAR DI BURSA EFEK 

INDONESIA TAHUN 2020-2024” 

Dosen Pembimbing: Drs. Jonner Pangaribuan, MBA, Ak 

 Penelitian ini bertujuan untuk menguji pengaruh pajak, tunneling 

incentive, mekanisme bonus, dan pertumbuhan aset terhadap transfer pricing baik 

secara parsial maupun simultan. Populasi dalam penelitian ini adalah perusahaan 

manufaktur multinasional yang terdaftar di Bursa Efek Indonesia (BEI) selama 

periode 2020–2024. Sampel penelitian terdiri dari 10 perusahaan yang dipilih 

menggunakan teknik purposive sampling, sehingga diperoleh 50 data pengamatan 

selama lima tahun periode penelitian. Metode analisis yang digunakan meliputi 

analisis statistik deskriptif dan uji asumsi klasik yang terdiri dari uji normalitas, 

uji multikolinearitas, uji heteroskedastisitas, dan uji autokorelasi. Selanjutnya, 

data dianalisis menggunakan analisis regresi linier berganda, koefisien 

determinasi (R²), serta uji hipotesis dengan menggunakan SPSS versi 26. 

 Hasil penelitian menunjukkan bahwa: (1) pajak berpengaruh positif dan 

tidak signifikan terhadap transfer pricing, (2) tunneling incentive berpengaruh 

negatif dan signifikan terhadap transfer pricing, (3) mekanisme bonus 

berpengaruh positif dan tidak signifikan terhadap transfer pricing, dan (4) 

pertumbuhan aset berpengaruh negatif dan signifikan terhadap transfer pricing. 

Secara simultan, pajak, tunneling incentive, mekanisme bonus, dan pertumbuhan 

aset berpengaruh signifikan terhadap transfer pricing pada perusahaan manufaktur 

yang terdaftar di Bursa Efek Indonesia periode 2020–2024. 

 

Kata kunci: Pajak, Tunneling Incentive, Mekanisme Bonus, Pertumbuhan 

Aset, Transfer Pricing.  
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ABSTRACT 

 

FERDYANTO P PANE, 210120039, 2026, “THE EFFECT OF TAXES, 

TUNNELING INCENTIVES, BONUS MECHANISMS, AND ASSET 

GROWTH ON TRANSFER PRICING IN MANUFACTURING COMPANIES 

LISTED ON THE INDONESIA STOCK EXCHANGE DURING 2020–2024” 

Supervisor: Drs. Jonner Pangaribuan, MBA, Ak 

 This study aims to examine the effect of taxes, tunneling incentives, bonus 

mechanisms, and asset growth on transfer pricing, both partially and 

simultaneously. The population of this study consists of multinational 

manufacturing companies listed on the Indonesia Stock Exchange (IDX) during 

the 2020–2024 period. The research sample comprises 10 companies selected 

using purposive sampling techniques, resulting in 50 observations over a five-

year research period. The analytical methods employed include descriptive 

statistical analysis and classical assumption tests consisting of normality, 

multicollinearity, heteroscedasticity, and autocorrelation tests. Furthermore, the 

data were analyzed using multiple linear regression analysis, the coefficient of 

determination (R²), and hypothesis testing, processed with SPSS version 26. 

 The results of the study indicate that: (1) taxes have a positive but 

insignificant effect on transfer pricing, (2) tunneling incentives have a negative 

and significant effect on transfer pricing, (3) bonus mechanisms have a positive 

but insignificant effect on transfer pricing, and (4) asset growth has a negative 

and significant effect on transfer pricing. Simultaneously, taxes, tunneling 

incentives, bonus mechanisms, and asset growth have a significant effect on 

transfer pricing in manufacturing companies listed on the Indonesia Stock 

Exchange during the 2020–2024 period. 

 

Keywords: Taxes, Tunneling Incentives, Bonus Mechanisms, Asset Growth, 

Transfer Pricing.  
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